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Market Index :
1) Sales Index_MIZ=AL MEH A|(Z|CH 107H) 4]

OP 10 0HY ER (%)
MAT24 MAT25 23.03 23.04 24.Q1 24.Q2 24.Q3 24.04 25.Q1 25.02

ST 18.1% 22.8% 18.0% 19.9% 16.5% 18.0% 17.9% 19.2% 31.9% 23.0%
ZSHf 15.0% 11.8% 16.6% 15.8% 13.1% 14.5% 14.8% 11.6% 10.1% 10.3%
SHF&B 8.3% 9.4% 8.6% 4.8% 9.3% 9.9% 10.5% 11.2% 8.6% 7.2%
SIOIEXZS=E 6.7% 7.7% 6.4% 7.4% 6.3% 6.7% 7.3% 7.9% 7.7% 7.9%
O|O|X[AH[O[O] =2l 7.5% 7.4% 9.7% 6.4% 7.3% 6.5% 7.7% 6.5% 5.4% 9.6%
RUEgE= 7.5% 6.1% 8.1% 8.9% 7.1% 6.1% 7.9% 5.8% 4.6% 5.7%
B2 2.3% 2.2% 2.5% 2.1% 1.7% 2.9% 2.0% 2.2% 2.3% 2.4%
XofA2HY 1.0% 2.0% 0.6% 0.4% 0.5% 2.4% 2.2% 2.2% 1.4% 2.1%
S AUH O 2.2% 1.7% 1.4% 3.1% 2.8% 1.7% 1.6% 2.3% 1.7% 1.0%
o d 1.0% 1.6% 1.5% 1.4% 0.5% 0.7% 1.0% 1.6% 2.7% 1.2%
DD. MAT(Moving Annual Total, £ 1), MAT24=23 7&~24'3 62, MAT25=24'4 7&~25H 6& [Base: 2WIHE 20,0008 / 717t ZZ 270 (2023.Q3 ~ 2025.Q2) / THI: TOHH(EHD ), 720 FRE(%) / 2A4ICHA: RTD TEA] ,
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Market Index :
1) Sales Index_EzHE= MEH A|(Z|CH 107H) 7

0P 10 T HRE(%)
MAT24 MAT25 23.03 23.04 24.Q1 24.Q2 24.Q3 24.04 25.Q1 25.02

ol=&2 6.4% 9.2% 6.6% 6.9% 5.8% 6.2% 6.4% 8.0% 13.7% 9.3%
3% 4.9% 8.3% 4.7% 5.5% 4.1% 5.2% 6.2% 7.6% 12.5% 7.4%
24 X} 7.2% 8.0% 7.3% 4.2% 7.9% 8.8% 9.5% 9.7% 7.2% 5.5%
= 6.5% 7.5% 6.0% 7.3% 6.2% 6.5% 7.2% 7.7% 7.3% 7.9%
43 8.0% 6.0% 8.8% 8.8% 7.5% 7.2% 6.9% 5.5% 6.0% 5.3%
Vel S Hxt 6.4% 5.4% 7.2% 6.3% 5.1% 6.6% 7.3% 5.5% 3.8% 4.5%
ElE 6.7% 4.6% 6.6% 7.3% 6.5% 6.4% 5.3% 3.5% 4.5% 5.1%
El21 4.5% 4.6% 6.8% 3.2% 4.5% 3.0% 4.6% 4.3% 3.0% 6.3%
HE 1.8% 2.2% 1.8% 1.5% 2.0% 1.7% 2.3% 2.3% 1.9% 2.5%
O|EXM 0.5% 0.9% 0.7% 0.4% 0.4% 0.5% 1.3% 0.9% 0.7% 0.7%
0.8 MAT(Moving Annual Total, £ 15), MAT24=231 72241 68, MAT25=2411 72~2614 62 [Base: ALIH 20,000% / 717+ &2 27HH (2023.Q3 ~ 2025.Q2) / Thpl: TOHOY(Z L), 0O HQE(%) / SAICHA: RTD TEA] i
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Market Index :
1) Sales Index_SKU MEH A|(Z|CH 1007H) 4]

TOP 100 MAT24

T HRE(%)
MAT25 23.Q3 23.04 24.Q1 24.Q2 24.Q3 24.04 25.Q1 25.Q02

STIAE shsal 500ML 2.5% 3.0% 2.7% 2.9% 2.2% 2.3% 2.2% 1.6% 4.3% 4.0%
SEINE 5592 1350ML 1.3% 2.6% 1.6% 1.4% 1.1% 1.0% 1.2% 3.1% 5.2% 1.1%
BEHI} VRl 244425 500ML 2.3% 2.5% 2.4% 2.5% 1.9% 2.5% 3.2% 2.8% 1.9% 2.3%
SHUFLB S HYEF O[0|AE| K2 250 500ML 3.2% 2.5% 3.7% 2.4% 3.7% 2.8% 2.7% 3.3% 2.3% 1.8%
O0IXI7(0]0]:=21 Bl EA{=40} 0{0|AE| £Xf K2 500ML 2.8% 2.5% 4.3% 2.0% 3.1% 1.8% 3.0% 2.8% 2.0% 2.1%
SIIEXRSR B2 240|E 520ML 1.2% 2.2% 0.4% 1.6% 1.0% 1.8% 2.4% 2.7% 1.5% 1.9%
SI0IERIRSR B2=2| 520ML 2.4% 2.0% 2.3% 3.1% 2.2% 2.1% 1.9% 1.9% 2.1% 2.0%
SHUFLB S¥ HYER 0{0|AE| HI2 0 500ML 0.8% 1.9% 0.0% 0.0% 1.0% 2.1% 2.1% 2.4% 1.6% 1.4%
BERHO} U KB SR 1500ML 2.5% 1.8% 2.6% 2.3% 2.6% 2.4% 2.0% 1.6% 2.0% 1.7%
RIHIAZIEIY ROIA XS0t 0f0|AE| 340ML 0.2% 0.2% 0.0% 0.0% 0.2% 0.4% 0.4% 0.2% 0.1% 0.2%
£44Z ST BOML*100 0.3% 0.2% 0.3% 1.0% 0.1% 0.0% 0.1% 0.4% 0.4% 0.2%
BEFI} V2Rl 44425 340ML24 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.3% 0.2% 0.0% 0.4%
STINE YBES AR 1350ML 0.3% 0.2% 0.3% 0.3% 0.3% 0.2% 0.3% 0.3% 0.2% 0.2%
SUFLB S BT 500ML24 0.0% 0.2% 0.0% 0.0% 0.1% 0.0% 0.1% 0.3% 0.3% 0.2%
SORE7} HXI9t 2 UTE| 500ML 0.4% 0.2% 0.5% 0.4% 0.2% 0.5% 0.2% 0.3% 0.3% 0.1%
BHAIR) 7125t E2IXI2 9OML*10 0.2% 0.2% 0.4% 0.1% 0.0% 0.2% 0.2% 0.3% 0.4% 0.1%
472 010|AE| 22 300ML 0.4% 0.2% 0.6% 0.5% 0.3% 0.4% 0.5% 0.2% 0.1% 0.0%
SHEHOOIXIEI] 22 OO|AE| K2 XS 500ML 0.4% 0.2% 0.0% 0.0% 0.7% 1.0% 0.6% 0.1% 0.1% 0.0%
DD.B  MaTMoving Annual Total, 22 1), MAT24=2313 722411 68, MAT25-2414 78253 62 [Base: ATIHL 20,000% / 77k £Z 273 (2023.Q3 ~ 2025.Q2) / TH: THCUEHEIR), THo! HRS(%) / LACHA: RTD TEA
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Market Index :
2) USER PROFILE %
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Performance Index :
1) Brand Key Index_Purchase Index %

B S0fSHSXIE _RTD TEA

oty KO HOE TEEE FIEETTE OfIE 15] 704
(43+2)) (%) (%) (220X (3l/Z20Hx) (24/3)
xHog
MAT24 MAT25 HEE (%) MAT24 MAT25 ifgrz‘f o) MAT24 MAT25 Xx0| (%) MAT24 MAT25 HHE (%) MAT24 MAT25 HZE (%) MAT24 MAT25 HEE (%)

12,960 18,600 +435% 64%  92% +28%p 62% 68% +0.6% 5243 6830 +31.2% 20 22  +11.0% 2,655 3,138 +18.2%

_o]g
i
HL
U]

34 9904 16,732 +68.9% 49% 83% +34%p 59% 66% +0.7% 4206 6333 +50.6% 1.7 24  +415% 2522 2684 +64%

BHE =X 14,637 16,182 +106% 72% 80% +0.8%p 74% 87% +1.3% 499 4667 —6.6% 1.7 1.9 +9.7% 2920 248 -14.9%

S3HE2] 13224 15223 +1561% 65% 75% +1.0%p 50% 62% +1.1% 6,600 6,179 -6.4% 2.2 2.1 -42% 2949 2831 -23%

O|E 1,036 1,853 +791% 05% 09% +04%p 07% 09% +02% 37/6 49% +323% 14 1.8  +302% 2682 2725 +1.6%

Df MAT(Moving Annual Total, £ 1), MAT24=23 7&~24\3 6, MAT25=24'4 72~25H 6& [Base: £ 20,0008 / 717k &2 2701 (2023.03 ~ 2025.02) / HY: TONASKAIE / 2ACHA: RTD TEA]
FHE I:iI.OI Ef



TOHEHIO|E Light ME A& GIA| : Performance Index

Performance Index :
1) Brand Key Index_Repurchase rate & Loyalty Index %
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718 716 o 9 ® ® ® 17.1 181
70.1 71. 1 65.5 68.1 70.6 ' 69.8 ‘ : '
MAT MAT ~ MAT MAT  MAT MAT  MAT MAT  MAT MAT MAT MAT MAT MAT MAT MAT MAT MAT MAT MAT
24 25 24 25 24 25 24 25 24 25 24 25 24 25 24 25 24 25 24 25
Dr . MAT(Moving Annual Total, Z/2 1), MAT24=233 78~244 6, MAT25=24\3 7¢~254 6¢ [Base: AT 20,000 / 717 2 274 (2023.03 ~ 2025.Q2) / THQ|: FLOHRH(HHDHY) J10HOH MR-E(%) / £ACHA: RTD TEA]
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Performance Index :
1) Brand Key Index_Cannibalization/Switching Analysis %
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Performance Index :
2) New Product Index_Performance Trend %

AMHIE =A| 2 6713 18 44X Z7|cHH

HE 54 A2HH CHIE vs. H HER SA £ 6718 712 AX

=[5 [ Al EEE Al2HH HYE 5= 012t 2rHE S =HE3H 0}7|AH} FOA ME A2
= 2,621 4,809 2,250 2,206 4 826
Total
*oA A2tH GY= H|0]E: 2023E 12€ 7=
1,137
1,035
854
801 806
749 720
671

128

887 870
595 564
509
407 395 376 409 390
188
91 114
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Performance Index :
2) New Product Index_Purchase penetration & Repurchase rate %
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Performance Index :
2) New Product Index_Cannibalization/Switching Analysis

THOHECO|E Light MIE A= GIA| : Performance Index
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